
Social Media: Is it 
the answer to USF’s 
communication problems?

Purpose and Objectives

! We are trying to learn University of South Florida studentʼs current opinions of the 
Universityʼs communications and whether USF should employ social media sites to help  
enhance their line of communication with its students.

To understand attitudes toward the current way USF communicates with the students. 
To determine current USF studentʼs perceptions on the university using social media 
to communicate with them. 
To determine the best social media outlet for USF to use to communicate with the 
students, if any. 

Methodology 

! We conducted our research through personal interviews with current USF 
students at the Tampa campus. We interviewed six students. The six studentʼs name as 
are as follows: Philip, J.C., Katelyn, Laura, Penny, and Adrianna. They are all between 
the ages of 20 - 23 and range from sophomores to graduate students. Their majors 
include Education, Public Relations, Biomedical Sciences, Criminology and Political 
Science.
!  All interviews were conducted with the last two weeks of March 2011. The length 
of the interviews ranges from 1:30 minutes to 5 minutes, depending on the detail of the 
answers the interviewees gave. We used voice recording devices and Audacity to edit 
the length and clarity of the interviews.

Results

Current Attitudes 

Several of the people we interviewed felt that although emails through USFʼs 
Blackboard were informative others felt that the emails frequently did not reach them. 

“Itʼs ineffective, most of the time I miss the emails,” said Laura. 
“I still get emails about dining services when I havenʼt used dining services in a year 
and a half,” said Philip



“All my teachers use Blackboard, so when I check my teacher and class emails itʼs 
easy to check my other USF emails,” said Katelyn. 

Social Media Perceptions & USF

Although many of the students we interviewed know USF has a Facebook or Twitter, 
they rarely go on their page. They do not feel as though the page provides much 
relevant information for students. 

“I really donʼt see alot of information coming from them even though I am a friend of 
them on Facebook,” J.C. said.
“I think they could do a better job because alot of other pages Iʼm a fan of are very 
active in what they are currently doing... Maybe USF could be like ʻHey, this is what 
weʼre doing. What do you guys think?” said Philip.
“I donʼt beieve that USF uses Facebook well at all. I know that USF Mass Comm has 
a Facebook page and I donʼt feel like it is kept up and personalized at all because if 
you meet most students in Mass Comm, we are very animated and have very 
individual voices and itʼs not communicated on the Facebook page and I think that 
needs to be more personalized,” said Penny.

Best Social Media Outlet

All of the students expressed that the best social media site for USF to use would be 
Facebook.

“Facebook, because I check it a million times a day. I can check it from my phone, I 
can check it from my computer, I can even check my friendʼs phone,” said Katelyn.
“I would prefer Facebook because Iʼm on it more than Myspace or Twitter or text 
messaging,” said Philip.
“I would like them to use Facebook,” said J.C.
“Definitely use Facebook,” said Adriana.

! Students felt that the advantages of using Facebook would be that more people 
would get information about things going on and the school could get more student 
opinions on things they were doing. 

“I would know what is going on then,” said Laura. 
“The biggest advantage of USF using social media to communicate with its students 
are on all day long and they would see the info first,” said Penny.  
“I think its just easy because students are always on there and its easy to promote 
using pictures and catchy phrases and stuff like that. You can see if other students are 
interested in what the population looks like,” said Adriana.

! Disadvantages of using a social media include the belief by many that Facebook 
and other social media sites are places for friends and their personal lives and may not 
want to get information about their school from it. 

“It depends on the extent of the things they are trying to advertise or doing because 
after a point it would just be annoying to see ʻHey guys, what are you doing?ʼ or ʻHow 



was your spring break?ʼ Thatʼs what I talk to my friends about, not my academic 
institution,” said Philip.
“The disadvantage would be the clutter, for instance if USF uses Facebook to 
communicate with students then all the other noise like posting random pictures or 
stuff about their personal lives would get mixed in with Facebook for USF and it would 
get ignored,” said Penny.
“I get to have a moment away from school stuff and Iʼd feel like theyʼre invading my 
peace,” said Katelyn. 

Conclusion

! Based on the results of the interviews, we have determined that USF should use 
Facebook as a social media outlet to convey relevant information to its students. This 
information should be limited to upcoming academic events, such as registration 
deadlines, career fairs and tuition information. Students feel that while email is a greatly 
informative tool, it should be streamlined and updated. It should also be used in 
conjunction with social media outlets. 
! Our suggestion is that USF keeps their Facebook page updated with relevant 
information for students, not just what USF is doing as far as research and other 
endeavors. 
!


